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Economic Geography - I : Semester - III

- 1:Introduction to Economic Geography
1.1 Definition, Nature and Scope Of Economic Geography.

1.2 Approaches of the Study of Economic Geography:-- -« i <o« ot i
1.3 Need and Significance of Economic Geography

S8 o

1.4 Economic Geography and It's Relation With Social Sciences
- 2 : Economic Actlwty

:g 2.1 Introduction and Concept Of Economic Actw:ly

. 2.2 Primary Activity

é‘ 2.3 Secondary Activity

& 2.4 Tertiary Activity

{ 3 : Concept and Classification of Resources

I

3.1 Concept of Resources
3.2 Renewable Resources

: () Hydro Electricity (ii) Solar_l?nergy (iil) - Wind Energy
’ 3.3 Non-renewable Resources | | TR S
(i) Coal (i) Iron Ore (lii) - Mineral Oil

34 Conservation of Resources
4 Agriculture

b 4.1 Role of Agriculture In Indian Economy
4.2 Factors Influencing Agriculture In Indla
(a) Physical (b) Soclo-Economic
(c) Political and Cultural
4.3 Agro-based Industries In India
(a) Cotton Industry (b) Sugar Industry
4.4  Agro Tourism ‘
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Green marketing is a part of marketing. The business organization can create environmental
awareness among the people through green marketing. Green marketing makes it possible to reuse resources.
Due to this, adequate utilization of resources and environmental awareness among the people has increased the
demand for green products. People prefer to buy green products so it helps reduce pollution. As a result, the
business organization can fulfill its social responsibility and try to make more profit. Green products include
such items as home appliances, festivals, and items used in festivals. Demand for green products has increased
dramatically as people become more focused on health. Green Vipana helps maintain a natural balance.
Business organizations play an important role in helping to reduce pollution due to the government's policy on
plastic ban.

KEY WORDS - Green marketing, environment, pollution, environmental supplement products
INTRODUCTION

Marketing is very important in business. The concept of marketing involves all functions, from the
p!.lction of goods to the consumption of goods. The concept of marketing is more comprehensive than the
concept of sales. The concept consists of the collection of raw materials for the production process, the
consolidation and processing of them, the construction, advertising, selling, distribution and post-sale service.
There are some types of traditional marketing, electronic marketing, green marketing, niche marketing. Green
marketing has become a new concept in recent times. Green marketing is the creation of goods and services to
the consumer without harming the environment or harming the environment. Every business organization has
certain responsibilities towards society. Business organizations are fulfilling environmental issues related to
society through green marketing. Creating environmental awareness is very important because as global
temperature rises, it is important to create environmental awareness in the society.
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Green marketing

Producing products that are environmentally friendly and reach the consumer. Green marketing is the marketing
of goods or services that complement or adapt to the environment. Marketing is the initiative taken to provide
pollution-free goods or services to the conscious consumers who are eco-friendly by producing healthy and
environmentally balanced products, thus providing the consumers with healthy and pollution free products.
Their mission is to provide healthy and pollution free goods and services. Business organizations are striving to
minimize environmental damage in the three processes of production, distribution and consumption of goods
through green marketing. At present, many business organizations are labeled as environmental supplements on
the cover of manufactured goods. Environmental supplement is a product which, after use and does not harm the
physical or mental health of the consumers and does not harm nature. Natural resource resources are used for the
production of environmentally friendly commodities and efforts are made to minimize pollution in the
production process. Environmental supplements have the ability to have organic decomposition or biological
decomposition. Environmental supplements nourish the physical and mental health of consumers. These items
arc@msily recycled.

Environmentally compatible goods include the following items.

Compost fertilizers, carthworms, bio-pesticides, organic fertilizers, natural clay figurines, plant and animal
herbs, naturally-grown mangoes, cotton textiles, wood furniture, solar powered vehicles, solar power, wind
power, leather and textile shoes, slippers, Wooden toys, earthenware, paper and cloth bags, naturally made
colors and so on.

OBJECTIVE:

1. Understanding Green Marketing Concepts
2. Understand the difference between environmental supplement and non-environmental supplement.
3. To study the current state of green marketing.

HYPOTHESIS:

da&e.

1. The adoption of a green marketing system by a business organization helps reduce environmental

2. Through green marketing, business organizations fulfill their environmental responsibility

RESEARCH METHODOLOGY

The study is based on secondary data collected from Internet, e-books, text books, reference books,
newspapers articles, different government reports.
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Presence of Green Marketing
1. Business organization

Business organizations in India have adopted the goal of green marketing, so it is possible to protect
the environment and reduce environmental degradation. This in turn helps the business organization to fulfill its
social responsibility.

2. Government

At present, the concept of business social responsibility is given more importance. Through social
responsibility, business organizations fulfill their responsibility towards society. Governments encourage the
business organization to create an environmentally friendly environment by providing guidance or guidance.
Reduce the use of hazardous materials. Business organizations are told by the government to explain
environmental supplement information to consumers, adopt various strategies to minimize environmental
da‘ge, and try to create environmental awareness among the consumers.

The importance of green marketing
1. Recycling of goods

Green marketing makes it possible to recycle goods or resources. Because of the limited amount of
equipment available, it is necessary to make the goods and services available to the customers by making
adequate use of them. Green aircraft make it possible to reuse resources.

2. International recognition

Green marketing is gaining international recognition. Green product enables business organization to
position itself in the global market Green marketing has an important place in the marketing process.

3. Large profits

As the demand for green products is increasing day by day, business organizations try to make more
profit by producing larger quantities. The increase in the demand for green products is seen as the health and
er.mmental awareness among consumers is created.

4. Awareness of the environment

Green marketing makes it easy for people to create environmental awareness. So people try to save
the environment.

S. Company image

Due to the difference between green products and other products, the manufacturers of green
products are creating a different image in the society. Due to the fact that these products are healthy and
environmentally friendly, the demand for such products is increasing. These companies would have produced a
good image in the market.
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6. Sustainable development

Green marketing protects the environment. It is safe to meet the needs of future generations.
Sustainable development is necessary to protect the environment. Green Vipana can make sustainable
development possible.

7. Adequate use of available tool material

Human needs are numerous but the resources available to meet these needs are in limited form,
during which time the maximum needs are sought with the help of limited resources. Green products can be
recycled as they make full use of equipment.

8. Useful for different businesses

Green marketing is very important for some businesses, as the business has a direct connection to the
environment. For example tourism business, fishing, food processing industry etc.

Examples of green marketing

™ [n many businesses across the country, organizations have adopted the green marketing process to
protect the environment. Many other business organizations are starting to think of green marketing as an
example of these companies.

1. Siemens Group of Industries

Is the largest technology conglomerate in Europe. This company produces industrial products. This
company currently has patents for many environmental technologies, and it supplies environmental supplements
to other companies. The company's mission is to lead climate change companies. In addition, this company
works to generate the energy needed for the industry, which has given other companies a better platform for
climate change solutions.

2. Acover

The company is based in Belgium. This company produces an environmentally compatible product.
The company's products are avoided by using ingredients that are harmful to the environment. The company's
products are based on botanical ingredients. This company has been honored through the United Nations
E nmental Program for its environmental supplement products.

CONCLUSION

The question of pollution and global temperature rise is affecting the world. Due to the use of
additional chemical fertilizers, large scale factories and additional use of vehicles, the environment is polluted
with air and alternatively All Indians have decided to curb global warming up to 6. Green marketing is playing
an important role in this. Business organizations have taken up the task of providing green products, making it
possible for people to live happy and healthy, satisfying lives.
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